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Joel, thank you for your introduction. I appreciate your leadership of the Services group and the way your team advocates for U.S. firms and institutions worldwide. 
I am pleased to be here this morning with Under Secretary Blank.  The Economic Statistics Administration boasts some of the top economists in the world.  It is truly a privilege to have your talented staff working closely with us on this initiative.  
And I’d like to acknowledge what an impressive crowd we have here. We have leaders of diverse services industries ranging from healthcare and legal services to tourism, IT, and transportation. 

I want to thank you all for coming to our conference today and for your willingness to work with us to improve the quality of America’s services trade data.  
What we are here to do today is take an important step toward improving our services data so that the Department can provide robust support for U.S. firms as they seek to open new markets abroad.
BEA and Census do a fantastic job with their surveys. And in a moment, U/S Blank and her team will discuss recent and planned innovations that will improve these even more. But we have a tremendous opportunity in this room today to ensure that we are asking the right questions. 
The private sector is full of new and innovative ways of measuring economic activity. Later today, we will hear from industry leaders on some of these methods. My hope is that together, we can enhance our public/private partnerships and investigate creative new approaches.
Accurately measuring trade in services is crucial to assessing our economic competitiveness and to President Obama’s National Export Initiative, which relies on growing exports to lead our economic recovery and growth. 
Better and timelier data can help businesses and policy makers make better decisions and think strategically.  We are here today to discuss how to get to a better system that helps us all.
The U.S. trade data system is excellent.  But it does not provide detailed, disaggregated information on some vital subjects.  For example, it cannot tell us what the United States imports from and exports to Colombia in services.  Nor do we know our current trade balance in healthcare services.  
Another example: An engineering firm interested in expanding into Brazil cannot access meaningful data on engineering trade between the United States and Brazil. This firm is less likely to enter this market without better understanding market conditions.
Even on the domestic side, better services trade data drives better decisions. For example, transport planners can only approximate investments in road expansion that would help move our goods.  And tourism officials are hampered in justifying their marketing efforts by lack of official U.S. travel and tourism export data for specific destinations. 

And while we can generate intricate data on specific manufactured exports relatively quickly – in about 45 days – we cannot provide similar data on exports of legal services for a year or more. For example, around 50 percent of private services exports are classified as “other” until October of the following year.
Now, this doesn’t mean my colleagues here at the department haven’t been doing an outstanding job.  They have.  But services are not like manufactured goods.  We can’t just rely on people counting items crossing the border.  Instead, we rely on surveys.  
My colleagues in BEA and Census walk a fine line between obtaining robust data and respecting a reasonable company-reporting burden – all while facing increasing pressure in Federal and company budgets.  
We recognize there is a significant amount of data in the private sector that can shed light on services trade.  We look forward to working with you to building effective public-private partnerships that can help us help you more effectively and efficiently. 

Services, of course, are a significant component of President Obama’s National Export Initiative, which he announced in the State of the Union address in February.  My Department is responsible for achieving the goals of the NEI and I can tell you services exports are a major part of this.  
At roughly 80 percent of U.S. private sector GDP, the service sector as a whole is America’s largest industry.  
With cross-border exports of $502 billion in 2009, the United States continues to enjoy a surplus in services trade.  Its current surplus of $132 billion is larger than that of any other country.  But we can do better.  
Currently, 32 percent of everything this country exports comes from services, which implies that as the global economy grows, the potential share of that business can increase.  And some experts believe that figure might not capture all export-related activity.  Why?

A significant portion of U.S. private-sector services revenue is generated when U.S. companies provide services via a local presence, that is, they set up operations abroad.  These sales are not counted as a U.S. export – or in U.S. GDP.  It is important to note that these U.S. “foreign affiliate sales” are 20% larger than export sales.
While we have our challenges in services export statistics, we have comparatively robust services statistics for travel and tourism.  The travel and tourism industry’s statistical system produced by Commerce is a more detailed and timely system than that available for other services. 
The travel and tourism system allows for the measure of exports, imports, contribution to the economy, consumer behaviors, employment, and other characteristics.  But even here we have challenges to overcome.  The recently-passed Travel Promotion Act calls for increased data collection to provide relevant data at the state level.  
The strong contingent of industry leaders from the travel and tourism industry in our group today who are here can help us further improve the data for this sector.
As a businessman myself, I understand that better metrics for key competitive sectors and emerging markets are critical to guiding export promotion policies for the government and for America’s businesses. As a member of this Administration, I want to let you know that we are firmly committed to achieving those goals.
We will not be able to complete this effort today.  What we will do is collect the very useful input you give us and organize working groups to share information so that we have the proper advice to move forward.  
That is why we’re here today.

We want to hear about available data now, recent improvements in reporting, plans for improvements, what’s available in the future from private industry and to hear your thoughts on some good ideas for the future.  
I look forward to receiving regular updates on the progress of this effort and working with Under Secretary Blank and Census and BEA leadership to improve our data so that the Department can provide robust support for U.S. firms as they seek to open new markets abroad.

I have to step away to attend to other responsibilities, but I look forward to following up on your progress on this important topic. Thank you for your active participation in today’s conference.
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